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Making a splash on Tomahawk! Campers enjoying a chance to capture their summer fun for Clearwater’s introductory video.
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CLEARWATER’S
STRATEGIC PLAN
CHARTS A COURSE FOR
THE FUTURE

Campership Committee, friends, and
board members heed the call of our new
vision statement and bridge the gap.

By Nancy “Nonnie” Gilbert
and Laura Sahn Cover

By Alix Sommer

I
and there were already fifteen applications! The
committee members worried that the decisions
they were about to make might prevent some
campers from being able to return to Clearwater
for another wonderful summer, or might keep
some girls from having even a first Clearwater
experience. In their minds, neither was acceptable.

t was winter of 2015 when Sarah
Boles, our board chair, called to ask
Laura Cover and me if we would
chair a strategic planning effort. She
rightly believed that so much had
changed — for the good! — since an
initial plan was completed in 2011 that
it was time to take another strategic
look at where Clearwater was headed.
We knew this would involve lots of
time and effort but we were excited
(and a little daunted) by the prospect
of working with the Clearwater
community to chart a course for the
future. It is now the summer of 2016
and the board just adopted a new
strategic plan in April of this year.

continued pg. 2 >
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learwater Camp Foundation began its
“Campership” (scholarship) program in
2008 when one camper was awarded $1500
in donated funds to defray part of the summer
tuition cost. Since that modest beginning, both
annual donations to the program and the number of
applicants have grown. Through 2015, Clearwater
awarded over $107,000 in camperships to new and
returning campers. More than 10% of our campers
have benefitted from the program.
In the spring of 2016, however, the Campership
Committee was faced with a dilemma: an increase
in applicants needing more funds to make the
Clearwater experience a reality, and less money
to award. At the end of March, campership
donations, the amount that the committee had
to work with, stood at just slightly over $20,000
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STAY UPDATED ON CLEARWATER
HAPPENINGS ELECTRONICALLY!
Are you interested in connecting with
Clearwater in a paperless manner?
If so, please send your preferred email address to
info@clearwatercamp.org. We will send the annual
Voyageur, the Burgee and occasional interesting
updates about Clearwater happenings and events.
We will not send weekly emails!!! We promise!!
Many thanks for helping us reduce our paper usage!

THE STORY OF A FIREPLACE
By Betsy Bowen Boles

I

t all started one beautiful day last August as my 86th
birthday approached. That morning my daughter
Sarah and I sat overlooking Lake Tomahawk,
sparkling like diamonds, and hatched a plan.
With 12 grands and 6 parents, the thought of all
those presents was exhausting, especially now that I’ve
given up acquiring things in favor of divesting things.
Because Sarah too has an August Birthday we decided
to spread the word “no gifts”. But then we had to come
up with an “in lieu of”.
Recently Bill Otto shared with me the items on
the Clearwater campus in need of repair, restoration
or replacement.
The list is daunting. The total costs even more so.
It happened that my youngest granddaughter, Ginger,
was a Point camper this summer in Tops’l-Skys’l
where the fireplace between the two cabins has been
shuttered for years for not being up to code.
Voila! The Boles Family Fireplace Fund (BFFF) was
launched. I wrote an appeal to family and a few close
friends outlining the need (cold snaps can occur even in
the summer) and the cost of $8,400. An email and hard
copy were sent to each.

The response was overwhelming. Gifts
came in ranging from $50 to $2,500. The
goal was reached and the work to restore
this iconic feature is now complete!!
Of course, I did have a captive audience. Each of
my six granddaughters has been a camper, leadership
or counselor since 2000. Daughter Sarah has been
president of the Foundation Board and instrumental in
shepherding the camp from Sunny’s ownership to its
current 501(c)(3) status. I too am a Clearwater alum —
camper in the 40’s, counselor in the 50’s.
So this has me wondering — surely there are other
devoted Clearwater families with an aging matriarch
(or patriarch) who would relish the opportunity to
celebrate her next Birthday in this truly meaningful way.
Give Liz a call: (715) 356-5030.
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Thanks to the generosity of donors, the Clearwater experience has been offered to seventeen campers this summer!

“…TO AS MANY GIRLS AS POSSIBLE…”
(CONTINUED FROM FRONT PAGE)

Nevertheless, the Campership
Committee was tasked with
considering alternate plans
while trying to honor the Board’s
commitment under Clearwater’s
new vision statement to extend the
Clearwater experience “to as many
girls as possible.” Plan A would
give camperships to some but not
all of the applicants. Plan B would
give tuition assistance to all of the
applicants, though not even at
the minimum amount requested.
Plan C would fund the minimum
request to each applicant. However,
the campership fund was insufficient
to meet the goal of either Plan B or
Plan C. The committee hoped that
the Foundation Board might be willing
to vote a camp expenditure to fund
either Plan B or Plan C, requiring an
additional $8,000-9,000.
At the April Foundation Board
meeting, Campership Committee
Chair Alix Smith presented the
challenge and the three Plans. She
also volunteered to contribute her
$1000 tax refund to lessen the

Today 10% of our campers attend Clearwater with the help of our communityfunded campership program

amount needed. Board chairman
Sarah Boles suggested that if anyone
else felt so moved to donate to
“the cause,” to please let her know,
and by meeting’s end, there were
enough contributions to fund Plan C!
When board members shared
the story with friends and family
members, a few more donations were
quickly mailed to Clearwater. This
turned out to be fortunate as two
more campership applications were
received! Because of the generosity
of many donors and the last minute
generosity of Board members, a
summer experience at Clearwater
has been offered to seventeen
campers this summer!

A map of Clearwater becomes a map of the heart as Leaderships prepare for their
2015 Sunday Service.

Friendships true are built at Clearwater Camp.

The total amount awarded
since 2008 is now over
$137,000, with recipients
over the years representing
eleven states and three
foreign countries.
The Campership Committee
hopes that donors will be generous
in 2016-2017 so that the program
can continue to assist more girls to
have that life-changing Clearwater
Camp experience.

BOARD OF DIRECTORS PROFILE:

NANCY ‘NONNIE’ GILBERT

Nancy ‘Nonnie’ Gilbert

N

ancy “Nonnie” Gilbert had been
married for about a decade when
her marriage came to an end in
1980. At the time, she had completed
her course work, passed two language
exams and her oral examinations in three
fields of history and was embarking on her
doctoral dissertation in American History
at Columbia University in New York City.
She was also teaching several courses in
local schools and working as an assistant
to a professor at Columbia. Her continuing
education, despite having a fellowship, was
an expensive proposition and her teaching
jobs paid paltry salaries without benefits.
Living on her own, she realized, such a
path would be financially unsustainable.
So, while her parents offered to help her
complete her dissertation, Nonnie struck
out on her own in her early 30s. “If it was
something different, that was alright,” she
recalled. “It was very important for me to
be independent, although I highly valued
the support of my family.”

While she got by for a few years
teaching women’s history at places like
CUNY-Brooklyn, Rutgers University, and
Sarah Lawrence College, a colleague
introduced her to the “Careers in Business”
program at New York University, which
worked specifically with academics to
introduce them to the world of business.
In 1983, Nonnie signed up for what was a
mini-MBA. It was a decision that would
change the course of her life. Not only did
she meet Richard Wines there, a Ph.D. in
history from Brown who would become
her husband, but she entered the world of
international finance.
Upon completion, she received several
job offers but accepted the offer from
JP Morgan and entered their nine-month
training program. She laughingly recalled
how much older she was than most of the
other trainees. All new employees hired
into the corporate finance division were
sent to New York City to be trained, so
Nonnie met wonderful people from all
over the world. Ever the good student,
Nonnie was placed in investment banking
where she worked with corporate clients
headquartered in New Jersey and
Pennsylvania. She would go on to work in
various increasingly responsible roles at
JP Morgan for the rest of her career.
Nonnie, who now serves as Clearwater
Camp Foundation Board secretary, credits
having been a Clearwater camper and
counselor for helping to prepare her
for such unforeseen life changes and
her ability to approach them as new
adventures. She specifically harkened back
to her Canadian canoe trips, which she
enjoyed several times as a camper and
also led as a counselor.

Head Chef Dave Prasse beams with excitement as the new double
stack convection ovens are wheeled uphill to the dining hall.

THE GREAT OVEN SWAP-OUT:
A CLEARWATER KITCHEN ADVENTURE
By Catherine “Kitty” McMahon Bartholomew

A

ll experienced chefs know that with proper
preparation, the right ingredients, and a skilled
team working together, a kitchen can create
remarkable meals. Creating remarkable, nutritious
meals for 150 campers and staff is something that
Clearwater Camp Head Chef Dave Prasse has been
doing for the past four summers.
Chef Dave oversees every meal like a great
choreographer, so when it came time to replace the
25-year-old kitchen ovens while camp was in session
last summer, he was up for the challenge. Dave,
together with Director of Operations, Bill Otto, and a
multitude of trades people and movers, masterminded
the Great Oven Swap-Out.

Not only were there logistical challenges in
moving the equipment, but the timing was
critical — it all had to happen over a matter
of hours, with no disruption to meals.

“ I think the importance of putting
yourself in situations where you
aren’t entirely sure what is going
to happen teaches you to believe
in yourself and to be resilient,”
she recalled. “It’s not necessarily
the specifics of what you learn,
but the ability to think and solve
problems that is critical. Then
you can apply those skills to
whatever situation you are in.”
Because of her teaching background,
JP Morgan asked Nonnie to redesign the
training program she herself had gone
through. It was a six month assignment
that put her on her ultimate career path.
Traveling around the world to different
JP Morgan offices, Nonnie trained people
with diverse backgrounds like herself to
be finance professionals. From her own
experience going through the program,
when she would travel to far-flung places it
was likely she knew people in those offices.
Through this process, Nonnie became
involved with human resources, working
on leadership development and executive
coaching. Along the way, she completed
a certificate at Columbia University in
organizational development. She thrived
and advanced in her newfound career.
“I’m so glad I worked on Wall Street when
I did. We believed in doing the best possible
job for our clients while maintaining
a standard of ethics that was beyond
reproach. If you made a mistake or ran into
a problem, the worst thing you could do
was to keep it to yourself. We trusted our
colleagues to help and to always put the

In fact, before the new double-stacked convection ovens
even arrived at camp, the Great Oven Swap-Out team had
much to prepare. The ramp going up to the dining room had
to be reinforced with timbers in order to bear the weight
of the 1200 lb. ovens. The width of the ovens was tricky,
too. While the ovens fit through the double doors of the
dining hall, the door leading into the kitchen was too narrow.
Cutting a wider door opening to the kitchen was the only
option, but the aesthetic of the wood paneling needed to
be maintained. So, with skilled carpentry and some bolts, a
removable wall created a seamless solution.
The Great Oven Swap-Out day started at 6:00 AM,
with a team arriving to prep the kitchen utilities. Breakfast
was served as usual, while behind the scenes the team
was getting ready to dismantle the old ovens. The moment
singing and morning announcements were done, the team
stepped into action. First, plywood panels were laid down
the hillside path from the dining hall to the driveway next
to the Hold. That’s right, a hillside path, another logistical
challenge. At a few hundred pounds, the relatively lightweight old ovens were managed slowly down the hill.
However, getting the heavier new ovens UP the hill took the
considerable strength of six professional movers.
Once in the dining hall, the new ovens were guided
carefully through the newly widened kitchen door and
maneuvered into
place, while the
electrician and gas
contractor got all
systems going, and
the contractor put
the kitchen door
back in place. Chef
Dave wasted no time
on the cooking front
and got the new
ovens into action for
supper, featuring a
camp favorite baked
The newly widened kitchen doorway,
item — muffins!

institution first,” recalled Nonnie, who also
noted that the kind of career movement
she enjoyed within the financial industry is
harder to accomplish today.
Nonnie first came to Clearwater as a
camper from Neenah, Wisconsin, where a
large group of campers hailed from at the
time. What was unusual is that she and her
twin sister began their camp experience on
the Point as the Cape was overflowing with
the Baby Boomer generation. Between
going on the Canadian that year and being
influenced by camp leaders like Executive
Director Sarah Holiday “Halokwe” Sprague
and legendary counselors Alma Lee
“Scotty” Scott and Molly DeHaven, Nonnie
was all-in by the end of summer.

“ I loved all of the activities,” said
Nonnie, who was also enthralled
by the beauty of Clearwater and
the warm and welcoming culture.
“There wasn’t anything about it
I didn’t like.”
It was also at Clearwater that Nonnie
learned her first important lesson
about working well with others. One
of her cabin mates was a troubled and
troublesome camper: “I remember the
whole process of learning that we each
had some control over how we responded
to that individual and how to be kind. We
learned that there are people who will
not necessarily become your best friend,
but that you can work with them, be with
them and recognize their contributions
and get something positive out of it. That
experience might have been more valuable
than those I had with the people I loved.”
continued pg. 6 >

“Because all of the oven logistics were orchestrated
perfectly,” shared Liz, “Clearwater campers and staff
were treated for supper to
the freshest and best Muffins
Night that anyone can recall...
and it all happened in the
same day!!”
The Great Oven SwapOut was a remarkable feat
of teamwork and a
testament to the great
people on staff who oversee
so many behind-the-scenes
projects necessary to run
camp. In this case, there was
a delicious outcome for all.
Installed and ready for use!
Pass the muffins, please.
Another favorite from the new ovens of Chef Dave:
DAVE’S COOKIES & CREAM COOKIES

Ingredients:
2¼ cups all purpose flour
1 teaspoon baking soda
1 teaspoon salt
1 cup softened butter
¾ cup granulated sugar

¾ cup packed brown sugar
1 teaspoon vanilla extract
2 large eggs
2 cups crushed Oreos

Instructions:
1. Preheat oven to 375.
2. Combine flour, baking soda, and salt in a small bowl.
3. Beat butter, both sugars, and vanilla extract in a large
mixing bowl until creamy.
4. Add eggs, one at a time, beating in between.
5. Gradually beat in the flour mixture.
6. Stir in crushed Oreos.
7. Fill rounded tablespoons of the cookie dough onto
un-greased baking sheet.
8. Bake for 9-11 minutes or until golden brown.

ready to accommodate the wide load.
VOYAGEUR 2016
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JAC MEMBER PROFILE:

STEPHANIE COTHERMAN

Inspire:

YOUNG ALUMS:
GET INVOLVED WITH THE J.A.C.
Stephanie Cotherman

Are you an alum who has recently
graduated from college and is entering
the workforce or graduate school, but is
still interested in remaining involved with
Clearwater in some way?
The Junior Advisory Committee (JAC) is a group of
young alumnae who have come together to support
Clearwater’s efforts in recruitment, fundraising
and communications, among other projects. In
their first three years of formation, the JAC has
become critical to our social media outreach, has
provided leadership and volunteer phone solicitors
for our Annual
Holiday Giving
Campaign,
and has
represented
Clearwater at
camp fairs.
clearwater_camp I
am independent. I am
adventurous. I am a
#CC4Girl. We celebrate
what makes a #CC4Girl.

Steph Cotherman has been a prolific
contributor to many JAC projects. Perhaps
most visibly Steph has been managing
Clearwater’s social media presence on
Facebook for nearly three years and in the
spring of 2015 Steph and JAC co-member,
Aubrey Murdoch, launched camp’s
Instagram account with the beautiful
“Like a #CC4Girl” campaign.

clearwater_camp I am
fierce! I celebrate my
accomplishments and the
victories of my friends.
I am a #CC4Girl. Share
with us what values you
see in yourself and your
daughters because of their
summers at Clearwater
Camp by using #CC4Girl.

clearwater_camp I am
grace. I am part of a
long history of women.
I am a #CC4Girl. What
has Clearwater taught
you? What makes you
feel like a #CC4Girl?

For more information or to get involved, please
contact JAC committee chair and Clearwater Camp
Foundation Board member Laura Sahn Cover at
(214) 642-5228 or laurasahn@gmail.com.
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W

ith ties to Tomahawk Lake
that are four generations
deep, Steph Cotherman
watched Clearwater from her
family’s dock on the ski bay for years
waiting to join the giggles, campfires,
and timeless traditions at camp.
While she waited, Steph was
surrounded each summer by stories,
archives, and artifacts of the men
in her family that attended Camp
Highlands and the women that
attended Tower Ranch or Red Pine
— “because Clearwater seemed too
close at just 50 yards away!” The love
of summer camp and the power of its
lifelong memories were ingrained at an
early age as Steph joined her mother
on summer trips to visit her cherished
former camp directors from Tower
Ranch which closed in 1976.
When Steph moved onto the
Harbor in 1997 for her first summer
at Clearwater, she began a tenure
that would stretch through 2009
uninterrupted — even working at
camp during what is normally her
“gap” year between high school and
college — lucky Daughter!
That final summer of 2009 followed
Steph’s graduation from Colby
College. With laughter she now recalls
looking at her resume and seeing,“...
pretty much only ‘Camp Counselor’
on it!” However, Steph not only has
a deep understanding of what those
summers gave her and the Clearwater
instincts to parlay those strengths
into the professional world, more over,
Steph has a gift for articulating and
illustrating the connection between
summers at camp and adult success.
During the process of landing
her first “real world” job with an
advertising agency in Boston, Steph
was told by her interviewer that
amongst the pool of candidates,
“You are the least qualified of any
person I’m interviewing, but I feel
like you, more than anyone, can get
the job done.”
To this day Steph believes what
the interviewer saw were some of
the critical strengths she earned at
camp: creative problem-solving, the
confidence to make things work on
the fly, and not to be undervalued —
the skill to connect on a level greater
than the obvious.
Success in project management
with the agency created the
experience and opportunity to move
further into the area of production
and return to her hometown of
Chicago in 2011. Steph describes
working as a producer in advertising
as a call to constantly create the
newest and freshest ideas where
there are very few road maps. As

a producer, her job is as much
about the creative process as it is
trouble-shooting on the fly. This can
mean anything from developing an
inventive concept, to negotiating the
red tape wrapped around lighting a
match on set, to securing specially
licensed personnel at a moments
notice. Steph credits her summers at
Clearwater with building a sense of
self-confidence she struggled with
during the school year, describing
camp as one of the most integral
parts of her life, both as a child and an
adult. When Steph recounts tackling
the regularly occurring excitement
of her job these strengths and a very
innate Clearwater resilience happily
shine through.
Steph’s return to the Midwest
put her close not only to her tightknit family but back in the thick of
one of the larger communities of
Clearwater alumnae. From there it
was only natural that her path and
that of Clearwater’s would again
merge. As Steph was moving into
another great opportunity with
TRISECT Agency in Chicago, the
Clearwater Camp Foundation was
moving through the lengthy, and
sometimes challenging, search for a
full-time executive director. At the
same time the foundation was also
experiencing a very natural evolution
as a non-profit. For many who love
Clearwater this was a challenging
period to watch. For a group of
young professional alumnae they
yearned to do more than spectate;
they wanted to actively contribute
towards Clearwater’s success.
For Steph, perhaps it was knowing
through her mother’s experience at
Tower Ranch and those visits with
her former directors what it is to lose
a beloved and venerable camp. Or
perhaps it was being back in Chicago
surrounded regularly by her dearest
friends — the ones she met at camp
who also earned that Clearwater
resilient, creative and problem-solving
mindset. Whatever the key influencers
may have been, the timing was prime
for Steph along with a group of other
young professional alumnae to be so
moved that they came up with the idea
to create a working “junior level” of
the board. This passionate cohort of
Clearwater Daughters wanted to help
camp through its evolution and make
sure other girls could experience the
same friendships and opportunities
for generations to come. Today the
Junior Advisory Committee, or JAC,
is an officially recognized committee
and critical part of Clearwater Camp
Foundation activities.

Since joining the efforts to
stewart Clearwater, Steph
and the other members
of the JAC have brought
imagination, energy,
passion and creativity
to numerous projects.
They have conceived and
executed initiatives that have
advanced communications,
fundraising and recruitment
for Clearwater.

Recently Steph spearheaded the
marketing portion of the board’s
year-long strategic planning process
— aggregating copious amounts of
research and recommendations from
the entire marketing committee into
an impressive strategy for successful
future communications.
With a guide assembled and
approved by the board, Steph moved
further into implementing the work
by developing a plan to formalize
cooperation between summer staff
and the marketing committee. Her
dedication to the project ultimately
put Steph on the schedule to present
at pre-camp to recruit and train
members of the 2016 summer staff.
The intersection of Clearwater’s
unplugged environment with social
media requires a very intentional
philosophy. When enlisting a savvy
generation like the 2016 summer
staff, articulating that philosophy
becomes critical. Through mapping
the summer plan for social media
activity, Steph educated the summer
staff about the “ways and whys” of
Clearwater’s adopted social media
philosophy. Contributors learned
that our commitment is to use the
various social media platforms to
connect our community and attract
our future members by fostering
our 4C’s, in balance and with
freedom from individual scrutiny.
This cooperation has already begun
to advance Clearwater’s social
media presence while honoring our
traditions and Steph looks forward
to more counselors gaining the
marketing strategy experience in
summers to come.
Far beyond an education on
“the voice of Clearwater as a brand”
and social media guidelines, the
resources Steph shared during
pre-camp also included a treasure
of guidance and information offered
by members of the JAC for young
women preparing for professional
success after their summer or
summers at Clearwater. The
collection of the JAC’s work includes
actual resume writing and interview
preparation tools as well as valuable
articles by journalists and academics
that support the value of camp in
achieving long-term success in life.
With each new project Steph
Cotherman has shown how she
and the next generation of stewards
are dedicated to continuing
Clearwater’s rich traditions
of developing girls and young
women with confidence, courage,
compassion, and community. Amidst
the heavy demands of her work in
advertising, it’s a wonder where a
young professional could find the
motivation for such commitment
to “a summer camp” but without
hesitation Steph will share, “...In a
way it’s a bit like returning the favor
to Clearwater.”
To be inspired by our community
of young professional alumnae and
review the value of Clearwater in
the world today, check out the JAC’s
professional development resource
online at: www.ClearwaterCamp.org/
ProfessionalResources

Leadership Toast: Kayla Steinke

Harbor Toast: Skye Elzaurdia

“OUR FRIENDSHIPS HERE WE KNOW
WILL NEVER DIE…”

W
Harbor campers share a giggle with their counselor
before celebrating banquet.

EXCERPTS FROM THE
2015 BANQUET TOASTS

Banquet Toast 2015: Liz Baker & Laurie Smith

Camp’s journey began in 1933
and continues on into the future,
Helping each one of us grow.
Grow in our own time.
Grow in our own way.
Grow into our best selves.
Continuous beginnings.
Continuous endings.
And yet camp remains.
Steady and ready…

e all began as strangers, milling around on opening
day with no familiar face in sight. We soon evolved
into cabin mates. A group of girls who live in
organized bubbles, talking only when spoken to. As the weeks
progressed the messier the cabin became and the noisier
rest hour was. And when the end of camp was close on the
horizon we all had matching green skirts with a realistic
unicorn head on the upper left thigh. This unicorn radiated a
purple sparkly aura with a flowing white as snow mane.
This admission of strangeness happens to everyone.
Within those cabin walls friendships will grow and
eventually will display themselves in . . .an interesting
fashion. Whether it be bracelets, T-shirts, a special saying,
or even mythical creature skirts.
Now can anyone guess how many years I’ve been attending
camp? If you guessed every summer beginning in 2006 as an
eight year old Harborite to 2014 my final year as a camper, I
apologize for tricking you. That was most definitely not my
intention. In fact, I took two years off my journey through the
island to explore other corners of the globe. Anyways, what I
did outside of camp is not what I aim to talk about. I would like
to talk, instead, about what camp was like following the years
I spent abroad. In particular those people with whom I spend
all my camp summers with, specifically those girls that live
side by side my mess in the Oaks.
Following my absence, I feared I would be forgotten. That
someone more interesting, more unique, more important
would swoop in to replace me. Yet that never happened. I was
always remembered. I would be welcomed back with open
arms and smiling faces that MISSED me. And those other new
faces that I worried about in no way replaced my presence
at camp. They were simply an addition to the ever-growing
Clearwater family.
I’ve come to realize that the environment of camp
facilitates friendships of the finest quality. You know that
the friends made at camp see the true you. While at camp
you are in your rawest state. The purest you you can be.
The people who see you in this state and still cherish the
irreplaceable light you bring to camp are the most genuine
friends you can have. Clearwater friendships are the ones
that will stand the test of time. They are the one that will be
with you when the rest of the world turns their back. They
will be the ones to face you and say, “wipe your tears and
let’s get down to business.”
It’s hard to know that I have more summers to look
back on at Clearwater than to look forward to, but that’s
okay because I have made better friends here than
anywhere else.

I know that my memories with them will be
forever even if this is our last hoorah together.
As in the words of our leadership song, “The
friends around you are all you’ll always have.”

Together we have grown.

“WHEN THE SUMMER ENDS
WE’LL HAVE STORIES TO TELL…”

W

hen the summer ends
we will have so many
stories we can tell.
And they can keep being
told to more people.
Every single moment
matters. When we
leave Clearwater even
if we don’t come back,
we still have a part of camp
with us. We have memories
and we can keep reminding
ourselves of how much fun we
had from skipping stones to
waterskiing to dipping. We
can tell others about all
of it. It’s all such a special
part of camp. And it will
stay special when we keep
telling those stories. Your
stories may even convince others to come to Clearwater
so they can have memories. Right now could be my story.
Look around you. This doesn’t happen every day.
Enjoying even the simplest things is worth it. You only live
once so enjoy it. Catch what is around you. Go with the
flow. If your sailboat tips, go with it. It would make a great
story...Tubing is fun and makes a great story.

If you can’t take a picture of it, you can still have
it in your mind. Maybe that’s why writing letters
is so much fun. So remember this, when the
summer ends we’ll have stories to tell.

Point Toast: Adelaide Hanson
“AND SLOWLY AS THE EMBERS BURN
I REALIZE HOW MUCH I’VE LEARNED….”

T

o me, Clearwater has always been a fire pit. As the
counselors prepare for a busy session, they are
creating the foundation. As campers arrive the logs are
put into place, and as camp goes into full swing, the flames
of friendship create bright lights and great warmth. The
weeks pass by quickly, and we all know how quickly they
pass. The bright fire of camp begins to die down. And as
Thursday approaches and we slowly leave this warm, safe
place, the final embers scatter. When I return to home, I
will know that I am an ember and that will help the fire burn
again next summer.
I first thought of this analogy a few months ago when my
father was suffering from a sever health complication. As
the days passed slowly and it was getting hard to cope, I
thought a lot about camp. Clearwater has provided a safe
place for me to return to no matter what hardships are
occurring at home. This wonderful place we all have the
privilege of returning to year after year has also created a
place of learning. I feel like I owe so much to Clearwater
because camp teaches me so many things that would never
be taught in a classroom. It has taught me to be confident in
everything I do. So as I reflect on Clearwater and everything
I’ve learned, I don’t think about individual skills such as
learning how to waterski or canoe, instead I think about how
Clearwater has shaped me into a confident person.

As final council fire approaches, I encourage the
Voyageur Circle to think about what you learn
from camp, but also what you bring to the fire,
because without all the embers, there is no flame.

2015 Banquet committee take a moment to celebrate their inspired work and heartfelt effort before welcoming their excited
guests to the festivities.
VOYAGEUR 2016
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By Nancy “Nonnie” Gilbert and Laura Sahn Cover
CLEARWATER’S STRATEGIC PLAN
CHARTS A COURSE FOR THE FUTURE
We wanted to share the story of the plan’s development
with you and provide you with the highlights of the plan.
We know you are as excited about Clearwater’s future as
we are and that we can count on all of you to help make
this future the one we want. After all, a plan is only words
on paper. Now comes the work (and fun!) of making those
words a reality.

JOIN OUR LINKEDIN GROUP!
Looking to network with women who share
similar backgrounds and interests?
Join Clearwater’s nascent LinkedIn group. There, we
hope Clearwater Daughters will network, forge new
friendships and find opportunities from within our
community. The group can be found by searching
LinkedIn for “Clearwater Camp for Girls Alumnae.”
Stay tuned for other Clearwater alumnae initiatives!

continued from pg. 3 >

BOARD OF DIRECTORS PROFILE:
NANCY ‘NONNIE’ GILBERT

Nonnie went off to all-women’s Wellesley College in
1965 and came back several years as a counselor, where
she was head of the Cape and tripping and led a Canadian.

“I found camping took you places you never
imagined going. Learning that I could carry
that canoe by myself was very empowering,“
she said. “I loved the physical challenges and
also going into the unknown. Then, there was
the quiet around the campfire at the end of
the day, looking up at the stars and reflecting.”
Nonnie, who also has a master’s degree in women’s
history from Sarah Lawrence, said her experiences with
all-women’s camping and education influenced her time
at the male-dominated JP Morgan. “You realize how
important a community of supportive women can be,”
Nonnie said. “Women friends are there when you need
them most.”
Now 69, Nonnie retired shortly after Chase bought
JP Morgan in 2001. Since then, she and her husband,
who also retired from the finance industry, have moved to
a farm on the North Fork of Long Island, N.Y. There they
tend to large gardens and an orchard and maintain an early
19th century barn, an 1872 one-room school house, and an
1836 Greek Revival house, all of which they moved to their
property. In their spare time, they make time for visiting
with daughter and fellow Clearwater alumna Sarah Wines
and activities like kayaking, canoeing and sailing. They
have also become involved in community affairs and are
passionate about preserving working farms, natural lands
and historic structures.
In 2012, Nonnie joined the Clearwater Camp
Foundation board. She and fellow board member Laura
Cover recently led the strategic planning process, which
resulted in a comprehensive document and plan for
action adopted by the board in April 2016. Nonnie has
also served in many and varied Clearwater roles ranging
from being on the executive director search committee to
presenting a toast at the 80th Anniversary Reunion.
“The whole strategic planning process was completely
energizing and rewarding, especially seeing how
important the future of Clearwater is to so many people,“
Nonnie said. “We can disagree on specifics, but there
is a widely held consensus about how important it is to
preserve Clearwater’s culture and values.”

“It is wonderful to come full circle
and be given the opportunity
to be part of Clearwater’s future.”
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The first thing we did was to form a committee — Liz
Baker, Sarah Boles, Steph Cotherman, Melissa Koengeter,
Ruth Igoe, Ray Liggett and Laurie Smith enthusiastically
agreed to join Laura and me in what we knew would be a
journey. We all agreed that we wanted a process that was
open and honest, that we would ask the tough questions
and challenge each other, and that the process would be
as transparent as possible.

In hindsight, our process can be best
described as Five D’s — Dream, Discover,
Design, Document, and Deliver.
In the Dream phase of our work, we sought to celebrate
the underlying strengths and traditions that make
Clearwater the camp we know and love, but also to
provide a framework that would allow us to embrace
change where needed. Not surprisingly, this took us back
to fundamentals. Hopefully you’ve all seen our new vision
statement: To provide the Clearwater Camp experience
to as many girls as possible — because we know it
makes a difference in their lives and they will make a
difference it the world. These words rang as true to us as
the words of the Council Fire Song on a clear, still night on
Lake Tomahawk and our new mission statement,
To foster confidence, courage, compassion, and
community — four points on Clearwater’s compass —
by providing a traditional sleepaway camp experience
for girls, quickly followed.
Once the vision and mission were in place, the next step
on our journey was to assess where Clearwater has
been historically, how camp relates to the larger world,
and to begin to frame what we want for the future. This
part of the process, the Discovery phase, was much
like preparing for a long distance canoe trip — checking
out all of the equipment, gathering necessary supplies,
talking to those who have made the trip, carefully studying
maps and charts. We anticipated that there would be
many portages to make, some more

difficult than others, and that inevitably we would need
to make decisions about what to carry over the portage,
what to leave for another trip, and what, if anything, to
leave behind. This is where the Clearwater community
stepped in and gave us answers to many of our questions!
The response to the survey that was sent out was large
and incredibly helpful. And it was amazing how much
consensus there was about both the strengths of our
camp and things that we should think about changing.
By the summer of 2015 with the survey results in hand,
we had completed our research on both the external
environment affecting camp and what was valued most
about camp and what should change. It was time to
embark on Design. We formed eight teams to delve
more deeply into specific areas and to frame concrete
recommendations for consideration by the Strategic
Planning Committee. Committees consisted of board,
staff and members of our broader community. They
focused on board governance, buildings and grounds,
camp management (operations), the diversity of
the Clearwater community, financial sustainability,
marketing, programming, and staffing. You probably
heard the wheels turning! After many hours of conference
calls, draft team recommendations were reviewed by
the Strategic Planning Committee and the full board in
October, 2015.
After more thinking and discussion, the recommendations
were ready to be turned into a strategic plan — the
Document phase of the process. Laura and I took all
of this excellent work and formulated it into strategic
objectives with action steps for each objective. The
full board and all members of our committee met in
Milwaukee in April, 2016 and spent an intense day
making sure we had answered all of the questions raised
before we voted to accept the plan.
The strategic objectives follow. We think that they capture
the priorities that will keep Clearwater strong, vibrant and
successful. We spent a great deal of time discussing the
near-term action steps, which are not included here.

Many of you will be involved in these action
steps and if you have any questions about
what is planned for a particular strategic
objective, please ask!

STRATEGIC OBJECTIVES:
• Develop and refine standards and
practices that will help the board
function as effectively and efficiently
as possible.
• Ensure that the physical
environment (while safe, attractive,
functional and economical) supports
camp values and embodies the
shared heritage that connects
generations by contributing to the
experience of living more simply and
directly; recognize that Clearwater’s
land and buildings not only capture
the beauty of the natural world but
also comfort, teach and inspire.
• Optimize policies, practices and
people to ensure that Clearwater can
respond appropriately to the daily
challenges inherent in running camp
at the highest standard possible and
remaining true to its mission.
• Strive to increase the diversity
of the Clearwater community and
to embrace pluralism; nurture our
common traditions and heritage
while encouraging and supporting
the celebration of differences;
work to build mutually respectful
relationships between girls and
women of all backgrounds.

We’ve already begun to make successful steps towards delivering results. August
2016 we hosted our first public board meeting where numerous friends, neighbors,
and alumnae attended.

A plan is words on paper. To make it come alive is up to all
of us. And we know that it will not remain static, nor should it.
So paddle on! Clearwater’s future awaits us.
• Continue to work towards financial
sustainability by building a strong
philanthropic culture; generate
revenue in excess of expenses on
an annual basis and an increase in
financial reserves on an ongoing
basis; establish an endowment to
advance Clearwater for generations
to come.
• Recognize the importance of
marketing/communication to our
future by developing the marketing
team, keeping materials relevant,
focused and intentional and striving
for consistency across platforms
and clarity in messaging to uphold
Clearwater’s values and culture.

• Maintain Clearwater’s time-tested
programming philosophy and
approach, including a diverse
offering of activities and a
scheduling model that provides
each camper with the full range
of offerings as well as the
opportunity to experience more
advanced skill development in
specific areas of interest.
• Devote appropriate resources
to recruiting, training, supporting,
developing and retaining the
highest caliber staff.

2012. Without campers we
don’t have a camp so this is a
good measure of our health as
an organization.
Regarding risk management and
program quality, we had our
American Camping Association
(ACA) visit this summer and
passed with flying colors. This
process allows us to remain
accredited while also objectifying
our ability to manage the risk
and monitor the program quality
required in running a summer
camp. Thank you to the many
people who spent countless hours
preparing for that visit.

annual report

FOR THE FISCAL YEAR 2015

A LETTER FROM THE FOUNDATION BOARD PRESIDENT

Dear Clearwater Family,
We have just completed our 83rd
season and the Clearwater spirit
is alive and well.
There have been many changes
in the past three and one half
years but I’m happy to report
that, as a team, we have paddled
through the class five rapids and
now have positioned camp for a
long and successful future. Bravo
and Thank you!
The Foundation Board continues
to function collaboratively and
well. We’ve followed best practices
in governance and the committees
are active and productive. We
finished the time consuming
projects of Executive Director

search (Sept 2014) and Strategic
Planning (April 2016). Our Junior
Advisory Committee (JAC) was
formed three years ago, has
grown to almost twenty five young
professional women and is an
important bridge to our future.

CharityNavigator.org has
recognized our improved
efficiencies by moving us
from a one star to a three
star organization (four is
the highest).
Late last fall, the Foundation
Board decided to purchase the

Highway 51 building in which
we’ve rented space for our office.
The opportunity developed due
to the strong relationship Bill
Otto has with the owner and we
were able to secure the property
at a very attractive, discounted
price. Clearwater has a yearround home now. It’s a beautiful
space and is important because
it communicates to everyone a
sense of permanence. Camp is
here to stay.
In April, the Board approved an
extensive 3-5 year Strategic Plan.
This plan was developed with the
input of many constituents and
evolved after a year of careful
analysis. We now have a road
map that focuses our attention on
camp’s highest priorities and will
keep all of us busy for years.

Liz Baker, our wonderful Executive
Director, completed her second
summer season. One of her
accomplishments was to
successfully hire and train two
new year-round staff members.
Ellen King has joined us as
Assistant Director and Sandy
Boles is the new part time Director
of Development. They will work
with Liz, Bill and Melinda to keep
camp moving forward. Welcome
to Ellen and Sandy!
Camper numbers improved
significantly in large part because
of Liz’s recruiting efforts and the
always improving CC website. If
you haven’t seen the new camp
video, please watch it and let me
know if it doesn’t make you teary.
You can find it at ClearwaterCamp.
org. After budgeting 155 camper
(units), we actually had 182. For
perspective, our low was 134 in

I will transition off of the
Foundation Board this October,
leaving it in very reliable hands.
As I’ve said repeatedly, we all
own Clearwater now. It is ours. It
is yours! We are part of one long
continuum and are responsible
for its future. I have loved working
with all of you and anticipate
many enduring friendships.

Thank you from the bottom
of my heart for helping
Clearwater survive. We
did it together!
With affection and gratitude,

Sarah Boles
President, Clearwater Camp
Foundation

A LETTER FROM THE EXECUTIVE DIRECTOR

Dear Clearwater Friends,
Clearwater is a magical place. As the 2016
season and my second year as the executive
director comes to a close, there is awe and
wonder in my heart. I think of the people
I’ve met when camp is not in season such
as the alumnae and current camper families
who so graciously open their homes for
a recruitment gathering. I remember at a
gathering in Northfield, Illinois I arrived
to hand made welcome signs for the front
door. That special touch, coming from a
camper’s heart, shows how proud we are
of Clearwater and what it represents to
us. There were also the many camp fairs
where not only did I get the privilege of
meeting potential new campers, I also saw
many alumnae who stopped by for a “hello.”
This is why I love going around the country
to talk about Clearwater: there is such a
strong community of people who love to
tell the story of the impact Clearwater has
made on them and share with prospective
campers and their families what an amazing
experience they could have at Clearwater.
I also have the honor to reminisce with
seasoned Clearwater daughters about camp.
Many of those people have expressed
a deep connection to a place that has
profound influence on the person they have

become in their journey through life. This
summer there were a number of campers
who expressed that Clearwater is a place
where they can leave the stress of the world
behind. One of them said to me, “Liz, I had
a rough school year, I’m at camp now and I
feel myself again.”
Or there is the alum at a gathering who
stated, “Where else in my life would I have
a safe place to be pushed to try new things,
to live in a cabin with many girls with
different personalities, and do things like
learn to sail and ride horses all while having
the time of my life?”
This year’s banquet theme, from the
“Hello Sunny Sunshine” song, was “I’ll
use your healing waters to help others
to grow.” I’d like to share with you my
sentiments to the campers and staff on
that special evening as we celebrated our
summer’s accomplishments:

Water can be a powerful force. Perhaps
it rains, and maybe there is thunder. Your
world, at the time, may be scary and even
unknown. But more often than not, the water
will return to a state of calm. It can lay still,
you can look out onto the water and it is like
glass showing all the reflections of the world.

”This is why I love going around the country to talk about Clearwater:
there is such a strong community of people who love to tell the story of
the impact Clearwater has made on them...”
Close your eyes. Picture your hand gliding
along the water as you are sailing, canoeing
or even swimming. You feel the water’s
caress. It is soft and also strong at the same
time. The currents carry us through our
travels and buoy our spirits.
Clearwater is like that water: we envelope
each other, and the current of strength flows
through our days. When you leave the shores
of Tomahawk Lake, bring with you into the
world this sense of self and community.
Others will see the sparkle in your eye, like
the diamonds on the water. Your strength,
your humor, your mindset will be irresistible.
Each and every one of you, simply by being
here at Clearwater, knows how special, even
magical Clearwater is. And do you know
why? Because YOU made it the special place
it is. So, take that magic and bring it home
with you. Radiate positive energy; use your
healing waters to help others grow.
I would like to think that the person reading
this, yes you, are one of those special
people who radiate and make the world a

better place. And perhaps Clearwater had
something to do with how you view the
world. How you take on a challenge, or rise
to an accomplishment, and how you see
beauty and inspiration.
Clearwater Camp is thriving. We have a
community that believes that by providing
our unique and individual experience, the
world is a better place. As we look to our
84th year of camping on the shores of
Tomahawk Lake next summer, we celebrate
the many lives that have been touched by
the magic we find here. I hope that water
flows through your days until we see each
other again.
Warmly,

Liz Baker
Executive Director
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A LETTER FROM THE NEW DEVELOPMENT DIRECTOR

Dear Clearwater Community,
It is with deep gratitude and
profound joy that I am saying “hello!”
as the new part-time Development
Director of Clearwater Camp.
As you might have read in Liz Baker’s kind
announcement of my position, I was fortunate
to marry into a Clearwater family that now
spans four generations of Bowens, Boles
and Zimmels. It began with the maternal
grandmother of my husband, David Boles,
who recruited campers and continued with
his mother’s and aunt’s years as campers,
counselors and life-long Clearwater
enthusiasts, his sister Sarah’s leadership
on the Foundation Board and our daughters
and all female cousins on David’s side of
the family being campers, Leaderships, and
counselors. Okay, one niece is still a camper,
but we all hope she will continue on! To read
more about my background, please go to
www.clearwatercamp.org/meet-clearwatersnew-development-director-sandy-boles/.
As the Development Director, I am fully
committed to supporting the Clearwater Camp
Foundation Board and the Executive Director,
Liz, in all development endeavors.

The four points on the Clearwater
compass as developed under the
new strategic plan, Confidence,
Courage, Compassion and
Community, resonate within me,
and I will work to raise the funds
necessary to help provide the
Clearwater Camp experience to
as many girls as possible.
As Liz stated in her December 2015 letter
to the community, “we know it makes a
difference in their lives and they will make a
difference in the world.” Specifically, there are
four primary areas in which I will engage: (1)
enhancing, creating and formalizing fundraising

Building memories that last a lifetime.
Sandy Boles, Development Director

strategies, (2) facilitating and implementing
the annual fundraising that is necessary for
camp to operate year-to-year, (3) organizing
specific project development such as cabin
maintenance renovation, and (4) supporting
and guiding the JAC fundraising committee in
their efforts.
Clearwater’s needs include both the ongoing
need for operating funds as well as specific
needs that you can read more about in this
edition of the Voyageur in Carol Vance’s update
from the building committee on page 9. Under
the guidance of the Foundation Board, Liz
and I will also focus more intently on planned
giving, an important aspect of any overall
development strategy.
I particularly look forward to meeting you, the
members of the Clearwater Camp Community!
Please feel free to contact me should I be able
to help you in any manner!
Sincerely,

Sandy Boles
Development Director,
Clearwater Camp Foundation
sandy@clearwatercamp.org
(847) 922-4928

thank you!

DONORS TO THE CLEARWATER CAMP FOUNDATION

The following honor roll of our donors recognizes the substantial leadership and
commitment of individuals who have stepped forward to support the Clearwater Camp
Foundation. Please note that this report includes only those gifts received during
the fiscal year from Nov. 1, 2014 to Oct. 31, 2015. We thank these individuals and
so many other alumnae, supporters and their families for their additional pledges
and support in the coming years.

ANCHOR FELLOWSHIP
$25,000 TO $49,999
Sarah Boles and David Norris

COUNCIL FIRE CIRCLE
$10,000 TO $24,999
Hilary Krane
William M. Hales Foundation

ISLE ROYALE $5,000 TO $9,999
Nonnie Gilbert and
Sarah Wines
Henry B. Plant Memorial Fund
James K. and
Michal S. Sommer
The Abra Wilkin Fund
Christy (Anderson) and
Brad Stott
Carol (Altorfer) and
Hobey Vance

PIONEERS $2,500 TO $4,999
Earle M. and Virginia
Combs Foundation
Aberdeen Charitable
Foundation
Colleen and Gene Jacobus
The Ceres Foundation

FOUR WINDS $1,000 TO $2,499

A place and a space for treasured memories — the Scrapbooking Packout was a popular one!

thank you Clearwater Camp
Foundation Board Members:
Catherine “Kitty”
McMahon Bartholomew

Ray Liggett

Christy Anderson Stott, vice president
Nancy “Nonnie” Gilbert, secretary

Laura Sahn Cover

Alix Sommer Smith

Nancy Wright Neumann, treasurer

Amanda Dunaway

Carol Altorfer Vance

Melissa Moore Koengeter

Danielle Vidinich Welch

Sarah Boles, president
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Jerry Robinson

Curtis and Claudia
Smith Anderson
Edith G. Brown
Marion and Miriam
Forbes Cacek
The Cole Family
Wendy Miller Davis
The Conroy Family
Kate Conyers and Ray Liggett
Laura and Dave Nash
Donna and David Rees
Camme (Smith) McElhinney
Douglas and Suzanne
Schriber Swanson
Amy Tisol Retzinger
Laurie (Helling) and
Perry Smith
Kitty Meyer Haas
Danielle Vidinich Welch
Susan (Barnes) and
Bruce Kelley

Katherine and Ian Lambert
Emily Kruglick Repperger
David and Pamela Waud

LEADERSHIPS $500 TO $999
Tom and Pam Anderson
Michael and Elizabeth
(Matthews) Brunt
Suzanne E. Matthews Escue
Triste A. (Percival) Frederick
Claudia Hoogasian
Kathryn (Norris) and Chris Kirt
Ruth DeYoung Kohler
William J. Lawlor,
The Lawlor Foundation
Scott and Marjorie Moon
Jim and Bow Nicholson
Nancy Truettner (Fiocco)
Herbert V. Kohler, Jr.
Diane (Daisy) Wallace
Debby F. Gray
Stephanie Schlecht
Diana and David Moore

THE POINT $250 TO $499
Kara and Mike Curran
Amy and Richard DeLossa
Randy and Susan
Flora Fellerhoff
Nevitt (Nugent) Jenkins
Heidi Bowles Kenney
Maribeth Roberti
Brian and Connie Walsh
Dana Waud
Haley Waud
Laura Sahn Cover
The Vitanovec Family
Jim and Sue (Cottrell)
Ferguson
Stephanie (Matthews) Lillios
Darlene Loiselle
Bill and Carol Otto
Jerry and Judith
Berryman Robinson
Maggie McCarthy Seely
Cara Webster
Melynda and David Wilcox
Nikki and Jeffrey Sriver
The Anderson Family

THE CAPE $100 TO $249
Melinda (Edgerley) and
Don Pearce
Meredith McNitt and
Zach Bassett
Kathryn Belsley
The Boehrer Family
Betsy Bowen Boles
Mark and Joan
(McConnell) Bond
Charles F. Brummitt
Dr. and Mrs. John
(Iby Hill) Carson
Samuel G. Clifford
D. Douglas and Karen
Heymann Close
Suzanne Coonan Conyers
Deanna Conklin-Danao
and Paul Danao
Rebecca and Greg Danet
Gail and Peter Dignan
Frances Adams Eberhart
Craig Elliott
Larkin Flora
Pam Gabriel Photography
Dorothy Hanpeter
Scott and Tammy Harmsen
Robert W. Haskins
Susan Schwalm Honaker
Don and Greta Janssen
The Jones Family
Ann (Stambaugh) Keener
Mary Lea Mountain Kruse
David W. Lasier
James E. and Susan F. Lindsay
Lisa and Orren Adams
Peggy (McMahon) Mallett
Donna Faw and Jay W. Miller
Jean Frances Montgomery
Aubrey Murdock
Heather Neier
Martha Nolin
Elizabeth and David
Nuechterlein
Beth Owen (Pinto)
Heidi (Nickels) Pace
Jennifer (Norris) Peterson
Elaine and Michael Pritchett

Robin, Hope and
Sarah Reynolds
Anonymous
Ann Obernesser Rogers
Kate LaMantia Sherwin
Audrey Shomos
Laird and Nancy (Teter) Smith
Jennifer Elmore Stenzel
Daniel and Gayle
Campbell Sundt
Catherine M. Sykes
Gamber Tegtmeyer
The Applegate Family
The Murphy Family
The Nowakowski Family
Margaret Shopen Thompson
Sarah (Stockslager) Wagoner
Jacqueline Waite Catlin
Betsy (Taft) and John Muhlner
Angela Seipel
Zay (Rugland) and Keith Lenaburg
Thrivent Financial for
Lutherans Foundation
Polly Larned
Anne S. Martin
John Pinto
Sarah Decker Sexton
Susan (Larned) and James Tweed
Katherine Zimmel
Anonymous (2)

Hollie Clay
Jill Floden DeYoung
Katherine L. FitzGibbon
The Hollingsworth Family
Jennifer Breese MacLeod
Onnalee Kelley
Daphne Nan Muchnic
Nancy Wright Neumann
Walter S. and Amelia M. Rugland
Melissa Cover Selinger
Lee and Jan Streb Skaalrud
Mary M. Willerscheidt
Carrie (Martin) Wolf

THE HARBOR UP TO $99
Melinda Crenshaw Paschen
Susan Alice Brown
Amanda Dunaway
Jon and Dana Fowler Charette
Stephanie Cotherman
Michaela Murphy
Rachel Schneider
Whitney Thomas
Sarah Vazquez
Susan E. Berris Campbell
Dorothy Webster Bledsoe
Leslie and Scott Decker
Donna Draves
Lorraine H. Gunter

Bob and Joyce Lindholm
Frances J. Tenison
Jennifer Close
Laura Nelson
Martha Brummitt
AmazonSmile Foundation
Sue Broomell Irujo
Laura K. Brown
Harriett Swager
Charles and Karen Clark
Elizabeth Clifford
Deborah Belknap Clough
Judith Hargrave Coleman
Anonymous
Laura Curran
Anne Nachazel Toal
Katie Bielenberg Fuller
Greg and Shirley Harrold
Catherine O’Brien Horan
Joan Samson Robertson
Lucille Magnusson
Aine Seitz McCarthy
Barbara A. (Booth) Moses
Robert E. and Gail B. Spiel
The Antonsen and Topping Family
Dr. Gail Risse and Dr. John Tobin
Ruth “Robin” Wallace
Deborah Dickison Whidden
Joan Lecoutour Weeks

HONORARY GIFTS
Giving gifts to the Clearwater Camp Foundation provides a meaningful way
to honor another alumna or friend. Gifts during the fiscal year 2015 — Nov 1, 2014
to Oct 31, 2015 — were made in tribute or in memory of the following people:
MEMORIAL GIFTS
Halokwe
Sue Broomell Irujo
Dr. and Mrs. John (Iby Hill) Carson
Deborah Belknap Clough
Annie B. Short
Edith G. Brown
Melinda (Edgerley) and
Don Pearce
Carol (Altorfer) and Hobey Vance
Sunny Moore
The Antonsen and Topping Family
Randy and Susan Flora Fellerhoff
Jean Frances Montgomery
Elizabeth “Bebe” Wing Matthews
Michael and Elizabeth
(Matthews) Brunt
Mildred “Milly” Fischer Clifford
Elizabeth Clifford
Samuel G. Clifford

Eva Vitanovec
The Vitanovec Family
Jean Wall Bennett and
Joanne Wall Breese
Jennifer Breese MacLeod
Leah Anderson (Andy)
Joan Samson Robertson
Dick Smith, Camp Minocqua
Counselor
Camme (Smith) McEllhiney
Isabel Forbes Avery (Tinker)
Christy (Anderson) and
Brad Stott
Don Jesse
Anne Nachazel Toal
Nancy Webster Kettle Cutler
Dorothy Webster Bledsoe
Barbara Wallace Rothacker
Susan (Altman) Campbell

Owen W. Harrold
Greg and Shirley Harrold
Jane Mackenzie
Ann (Stambaugh) Keener
Jerry and Elinore Elliott
Craig Elliott

TRIBUTES:
Kate and Emily Dignan
Gail and Peter Dignan
Sarah Clay
Hollie Clay
Barbara “Bobby” Jones
Debby F. Gray
Carrie Martin Wolf
Anne S. Martin
Carol Vance
Harriett Swager
Annie Boehrer
The Boehrer Family

GIFTS IN KIND

VOLUNTEERS

Many Clearwater Camp Foundation supporters
share their generosity by donating goods,
equipment or professional services. A sincere
thanks to all who donated in-kind gifts of $100
or more during fiscal year 2015.

For the Clearwater Camp Foundation, the work of
volunteers is vital to help with numerous activities,
from administrative tasks to helping us open
up camp each spring during the Memorial Day
Work Weekend to planning special events. Our
heartfelt thanks to these following volunteers who
dedicated their time and talents to the Foundation
during fiscal year 2015, Nov. 1, 2014 – Oct. 31, 2015

SPECIAL THANKS

Our sincere gratitude also to Clearwater alumna,
parent and grandparent Chris Conyers of The
Design Group for donating considerable time
and talent to this, her tenth annual report for
the Clearwater Camp Foundation. For more
information about Chris and her work, please
visit designdsm.com.
Thank you to all those individuals who contributed
their time, creativity, and critical thought to
our strategic planning process. Whether you
responded to a survey, analyzed challenges or
researched potential solutions, as a community
we will all benefit from your work in the days and
years to come. We are excited to partner with all of
you to make sure Clearwater is poised for even the
next generation of campers.
MORE INFORMATION
For more information about how you can get
involved with Clearwater Camp, please contact
camp at info@clearwatercamp.org or
(715) 356-5030.

Jess Platt
John Neil Thompson
Nick Stanley
Keith Kranenburg
Laurie Smith
Ruth Igoe
Dar Loiselle
Marcia Brosnan
Susie Tweed
Polly Larned
Mary Willerscheidt
Suzanne Hartung
Lindsay Melsen
Breezy Melero
Ruben Melero
Eliza Winkler
Jan Skaalrud
Val Skaalrud
Sarah Stockslager

Debby Gray
Aine McCarthy
Luke Johnson
Liz Stovall
Jen Osmolski
Mia Tornatore
Emmett McCarthy
Carol Vance
Sandy and David Boles
Robin Reams and
Drew Dalton
Jennifer and Jamil Satchu
Breda Anderson
Kari and Matt Wendt
Teresa Hall and
Doug Rager
Anne and David Hanson
Aubrey Murdock
Stephanie Cotherman

We printed the names of our donors largely as they came to us via mail or online donations, in some cases adding
those remembered maiden names and camp nicknames available to us from our files. We worked to honor those
donors who requested their generosity remain anonymous. If we inadvertently made an error, or you would like to be
recognized in a different way in the future, please just let us know. Send us an email at info@clearwatercamp.org.
* Our thanks to those generous donors who have committed to paying pledges in these amounts over time.

Clearwater keeps a running wish list
of things we would like to help make
camp the best it can be for campers
and staff. In addition to funding for
camperships, camp’s current wish list
includes funding for:

Sarah Boles and Alix Sommer Smith see
firsthand how great the new canvas flaps
and a fresh coat of paint look on Foc’s’le.

• Harbor bathroom renovations –
we’ve got one done, partial funding
for another, and there are four
more to go.

IMPROVEMENTS AND
MAINTENANCE CONTINUE IN
SEEN AND UNSEEN WAYS!

• Pontoon boat – we could really
use a new one, but we’d be grateful
for a donation for a new motor
or seats.

A Report from the Foundation Building
Committee, by Carol Vance

• Kitchen equipment – upgrade of
utensils for the campers and staff
as well as pots & pans. All things
we can buy commercial grade with
donor funding.

D

uring the months when the
campers are gone, there are
many projects and maintenance
that occur to improve camp. Some
things are not so obvious, it’s almost
like the Tajar tales and you forget.
Or, it maybe as obvious as the
teacups doing death defying leaps
through the trees.
For instance, the Rest Cabin, Deck
and Boathouse have a fresh new
coat of paint! The cabin Buoy has a
beautiful new roof. Moreover, six of
the cabins on the Cape look especially
stylish with new flaps. We think
everyone will love the look of these
building improvements as they frolic
in the moonlight.

• “New” used sailboats in
good condition
• New exterior flaps for additional
cape and the point cabins
• Painting the interior of some of the
cabins — some are already done —
you should see what a new coat of
“welcoming white” paint will do!
• Upgrade of various types of
life vests
• Chests of drawers for the cabins
• Camping gear for outdoor
cooking and tripping
• Activity supplies – the Tajar
as well as our campers can use
small and large monetary donations
for supplies.

Clearwater is grateful for
donors who have provided us
with 30 new mattresses and
even a new All Terrain Vehicle
(ATV). What a difference a
good night sleep makes for
campers as they drift off to
slumberland hearing the cry
of the loon.

Finally, all of Clearwater’s programs
can always use support. The
campers, like the Tajar, find camp a
special place where they hold a fond
memory of something special in their
heart. Donations can be restricted
to a particular program. Almost all
donations to Clearwater Camp are
tax deductible.

While tuition and fees generally
fund core operations, those monies
are not enough to help us reach
broader goals. For example —
providing camperships, underwriting
maintenance and capital improvement
projects, as well as restoring and
renovating our activity equipment.

For more information about our
wish list or to donate, please
visit our website or contact
Executive Director, Liz Baker at
liz@clearwatercamp.org or call
her at (715) 356-5030.

STATEMENT OF CURRENT
OPERATING ACTIVITIES
FOR THE FISCAL YEAR 2015 (as of October 31)

REVENUES
Summer Program Tuition

Total $
656,365

Family Camp

16,987

Extended & Other Programs

70,397

Contributions
Investment Income
Total Revenues »

157,724
130
$901,603

EXPENSES
Camp Salaries & Wages

317,024

Food & Kitchen

103,471

Tuition Support (Camperships)

21,910

Camp Program Services

96,233

Marketing & Communications

41,035

Fund Raising

13,321

Finance & Professional Services

67,621

Camp Maintenance

90,977

Depreciation & Asset Renewal

59,896

Taxes & Occupancy

31,872

Administrative & General
Total Expenses »

33,347
$876,707

NET INCOME
Net Income »

$24,896

ANNUAL REPORT FOR THE FISCAL YEAR 2015
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Remembering

“Clearwater was
a source of many
happy memories
for her in her later
years, you could see
her eyes light up
when Clearwater
was discussed.”

Annie B.

ANNE BROWN SHORT
“ANNIE B.”

- Karen Brown Poehlman
(Annie B.’s niece)

Annie B. is all smiles powering her row boat back from
preparations at Council Fire.

Across the generations there are few Clearwater trip sparks
as well known as the tale of one canoe trip that mistakenly
headed out without a single paddle. Rather than returning
to camp, this band of merry voyageurs created their own
paddles with nothing more than downed trees in the
surrounding wilderness and the items from their Duluth
packs, carving them and even sealing them with bacon
grease. There can be little doubt that one ever-energetic
and ever-resourceful tripper known at Clearwater as
“Annie B.” was instrumental in the success of this rather
extreme wilderness challenge.

A snapshot of Annie B. as a high school senior.

Anne “Annie B.” Brown Short was born April 21, 1928 in St.
Louis, Missouri. She lived in the St. Louis area throughout
her life, graduating from John Burroughs School in 1946,
thereafter earning her bachelor’s degree in physical therapy
from Washington University.
In the late 1930‘s, Annie B. was introduced to Clearwater
Camp and Halokwe at a tea hosted in St. Louis by Julia Lee
Bowen, mother to her friend and fellow alumna, Betsy Bowen
Boles and grandmother of board president Sarah Boles. Annie
B. was initiated at Council Fire in 1943, returning for two
more summers as a camper. During college Annie returned
as a cabin counselor in ’46, ’48, and ’49. In the years that
followed Annie B. was married and in 1956 her daughter
Elizabeth Short was born.

Annie B. with her daughter, Liz Short.

Today the “Annie B. Living Legend Award”
is bestowed upon an individual at camp
that exhibits the same selfless qualities that
moved Annie B. to solve a problem or fill a
need without seeking acknowledgment or
praise; solely to be helpful.

Her daughter Liz wrote:
“ She always worked full-time and juggled career and a
daughter long before it was “the norm.” She was always
ahead of her time! Her initial work experience was as
the chief of physical therapy at Washington University’s
department of physical therapy. The patients she treated
were adults—surgical patients, burn victims and those
who suffered severe trauma or strokes. The majority of her
professional career was at the Ranken-Jordan Children’s
Home. It was a job she adored where she was extremely
committed to the children and families with birth defects,
polio and several conjoined twins.

Annie B. Living Legend Award hanging above a fireplace.

As was Anne, she was selfless with her time, and
would often purchase necessities for patients and
employees out of her own pocket. Many of her young
patients continued to keep in contact until she passed
away—attributing her time and never giving up—to
where they are today.“
Following retirement in St. Louis, Clearwater and her dear camp
friend, Sylvia “Sunny” Moore, were fortunate to see Annie B.
return to the shores of Tomahawk in 1996. Sunny was recovering
from hip surgery and Annie B. was there to make sure she
returned to her active role at the helm of Clearwater.
With Sunny’s recovery going nicely, Annie B. began looking
for ways to also contribute at camp. In the true sense of
“elsewhere and as needed” Annie B. seamlessly moved into
instrumental roles without any fanfare. Suddenly a whole
new generation of Harbor campers knew how to roll watertight bedrolls. After years of rock hard bean-hole-beans, the
delicacy was revived! J-strokes were graceful. The boathouse
could have paddled away. Even the dining hall began to
operate more like a well choreographed ballet. Most notably, a
lovely bridge was built between Clearwater Daughters across
decades. This athletic, indomitable, humble, and generous
woman became a superhero to everyone at camp—from the
nine year old Harbor campers to the teenage Point campers
and their college-age counselors.
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Annie celebrating a joyful return to Clearwater with friend
Sarah Boles in 2012.

As years passed, Annie B. became a fixture at Clearwater;
paddling each morning from the Anchor to the boathouse.
Passing down tried and true camp craft and canoeing skills.
Quietly and reverently preparing for every Council Fire detail.
Her return to Clearwater touched the lives of hundreds of
campers between 1996 and 2007. So mighty were her quiet
contributions that within a Clearwater history and culture of
few awards, Sunny aspired to honor her friend with an award
in her name.
Today the “Annie B. Living Legend Award” is bestowed upon
an individual at camp that exhibits the same selfless qualities
that moved Annie B. to solve a problem or fill a need without
seeking acknowledgment or praise; solely to be helpful.

In 2012 Annie B. returned to visit Clearwater at the invitation
of her friends Sarah Boles and David Norris. It was a long and
eventful journey for Annie but nothing slowed her down when
she once again reached her home away from home. She spent
two memory filled days along the shores of Tomahawk, arriving
at camp with the honking fanfare of a returning trip. In true
Annie B. form, she hopped in her canoe for a spirited paddle
on the lake. Even in the years since that last sortie on the cool,
clear waters of Tomahawk, her legacy continues to resonate.
With each new camper that holds the treasure of Annie B.’s
hand carved, hand cured paddle, girls and young women learn
of Annie B.‘s story and learn to believe in their own capacity for
confidence, courage, compassion and community.
In the final years of her life, Annie B. was lovingly cared for by
her daughter Elizabeth Short in St. Louis. Annie passed away
May 23, 2015.
Her niece, Karen shared:
“She was a wonderful caring person, who touched so many
people’s lives, both young and old. Clearwater was a source of
many happy memories for her in her later years, you could see
her eyes light up when Clearwater was discussed. Thank you
to all the campers and counselors who touched her life and
helped her to find the fountain of youth at Clearwater!”
Anne Brown Short is survived by her daughter Elizabeth M.
Short, niece Karen Brown Poehlman and is predeceased by her
brother and Camp Minocqua alumnus, Thomas K. Brown.

THOSE WHO TOOK
THEIR L AST PORTAGE

Clearwater Camp works to remember and honor those alumnae
who have passed away. We learn about alumnae through the
Clearwater network of family and friends, who may let us
know or make gifts in their memories. For these memorials,
we use materials including their published obituaries and
other remembrances from family and friends. Please contact
Clearwater if there is an alumna you would like remembered
by the camp community through the Voyageur. This year, we
memorialize the following Clearwater Daughters:

Beet’s leadership year: Beets (second from the right) pictured next to former Clearwater Camp director and owner,
Sunny Sommer (third from right).

Beets was honored to speak at the Clearwater 75th Diamond
Jubilee Reunion in 2008. Sharing her memories Beets said,

Ruth (Robin) Robertson Wallace
One of the remarkable ways the timelessness of Clearwater is
evident is in our canon of songs. For many Clearwater Daughters
there are particular tunes, or even simply lines, that once recalled
can really stick with one throughout a day.

“Clearwater’s special gift to me is a life-long reverence
for nature, which could come only from living and
dining in the trees; sharing our experiences in Sunday
Service and Council Fire; tripping in the untouched
wilderness and riding the old logging trails. At night
we were lulled to sleep by lapping waves and crying
loons in God’s earth touched with beauty.”

One such camp original is, “Heels down, toes in,
hold your reins with ease...” from 1935 by Ruth (Robin)
Robertson Wallace.
The remarkable author of that song, passed away peacefully in
her sleep on July 27, 2015 in Exeter, NH at the age of 101.

Four generations of McMahon ladies.

Her daughter Joan Wallace Brandt wrote:

Elizabeth (“Beets”) Loy McMahon

“Robin was born in Chicago and raised in Palos Park, IL. While
growing up, she spent ten summers at a cottage on Lake Michigan
where she developed a real love for swimming and life on the
water. In 1934, after her sophomore year at Carleton College, she
came to “Old Clear” to be a waterfront counselor for the first time.
She loved Clearwater and returned the following two summers.
After graduation from Carleton, Robin worked as a housemother
at Stevens College before marrying Milner “Wally” Wallace
(brother of Barbara “Wally” Wallace-Rothacher) and moving
to Owensboro, Kentucky in 1938. Their first child was born the
following spring. One of the lifelong friends that Robin had made at
Clearwater was Helen Broomell, who by now had both a baby and
a toddler. Robin and Helen returned to Clearwater in the summers
of ’39 and ’40 leaving their three little ones with a caregiver during
the days while they again enjoyed being counselors. Although,
1940 was Robin’s last summer at camp, she thought of Clearwater
often and treasured her Clearwater friends and her memories of
happy experiences in the Northwoods. She eagerly looked forward
to the Voyageur and its news of Clearwater events and people and
also stayed in touch, by mail and email with many of her Clearwater
friends (and some of their children) as long as life allowed.

1940-1943 Camper/1944 Leadership/
1970-1971 Camp Administrator

In the years that followed her last summer at camp, Robin
became a real estate broker and opened her own office in Saddle
River, NJ where she and Wally raised their three daughters, Joan,
Robin, and Ann, who all went to Clearwater both as campers and
counselors (waterfront and riding) and son, David, who went to
Camp Minocqua.
In Robin’s later years, she moved to Riverwoods, a retirement
community in Exeter, NH where she enjoyed many educational
and recreational activities. She also enjoyed spending the winter
months in Ft. Myers Beach, FL where she would get together from
time to time with Sunny Moore and Kay Hyatt. It was a great thrill
for Robin to come back to Clearwater for the reunion in 2003 and
spend time visiting with old friends and so many others whose
lives had also been enriched by their Clearwater experiences.
Predeceased by Milner, and her daughter Ann Gascoyne, Robin
leaves behind daughters Joan Brandt of Livermore, CA and Robin
Loveland of Antrim, NH, son David Wallace, of Cape Coral, FL,
six grandchildren and six great grandchildren.”

A special tribute
We wish to express our condolences on behalf of the
Clearwater community to the family of James Arville
Ferguson, husband to alumna Susan Cottrell Ferguson,
father to alumna Jennifer F. Cheney, and grandfather
to camper Quinn Ferguson. Jim was a longtime friend,
advocate, and dear neighbor to Clearwater.

Her daughter Kitty McMahon Bartholomew wrote:
““Beets” Loy McMahon, 89, a devoted Clearwater alumna,
St. Louis-based camp recruiter, Voyageur editor and matriarch
of a three-generation Clearwater Camp family, passed away
peacefully March 5, 2016.
Once You’ve Slept on an Island…
Beets came to Clearwater Camp in 1940, a 13-year-old girl
from St. Louis, and discovered the joy of living on an island
and connecting with like-minded adventurous girls. The
traditions and values of Clearwater instantly resonated with
Beets. It was also in that first year that Beets met another
adventurous girl — Sunny Sommer. Thus began Beets’
devotion to Clearwater Camp.
Beets was known for her involvement in arts, education,
Scouting and environmental organizations. She graduated
from Wellesley College in 1948 and shortly thereafter married
Boston-born and raised Carroll F. McMahon, Harvard 1949
and WWII 10th Mountain Division veteran (Italian theater).
Beets and Mac made a loving home in St. Louis for fifty-six
years of marriage, raising three children who were always
encouraged, inspired and supported. Mac predeceased Beets
in December 2005.
Always keeping a connection to Clearwater, Beets hosted teas
at her home in the ‘60’s, when Halokwe would show blackand-white film reels of Clearwater Camp girls to prospective
camper families. Daughters Peg and Kitty sat in their living
room, mesmerized by images of active girls in a faraway place
called the Northwoods, while listening to Halokwe, a living
legend. In years to come, Peg and Kitty were fortunate to
become Clearwater daughters and walk the same “friendly
little paths” their mother had.
Networking and carrying on the legacy of Clearwater became
a passion for Beets. When Halokwe passed the torch to Sunny
in 1970, Beets worked tirelessly for Clearwater. During Sunny’s
first two summers as Camp Director, Beets helped with various
camp administrative tasks. Recruitment was Beets’ bailiwick
as she introduced many St. Louis families to Clearwater and
the circle of Clearwater daughters expanded. Long before
computers, Beets was the editor of the Christmas Voyageur,
a photocopied newsletter in which she lovingly wove together
the “trip sparks” of our lives.

Beets found enormous joy in seeing her granddaughters
embrace Clearwater with Clare Mallett a camper from 19962001 and leadership in 2003; and Anna Bartholomew a camper
from 2010-2015 camper and a leadership in 2016. In a letter to
Sunny, Beets wrote, “Blessed is the Mother who can pass along
to her daughters and granddaughters the singular experience of
summers at Clearwater Camp.”
Blessed are all who walked the Clearwater Trail with Beets. She
lived her life dedicated to family and the Clearwater bond. A
part of her will always be connected to Clearwater. Up to her
final days, the Clearwater Camp Songs CD prompted Beets to
sing, remembering every word. The final song Beets sang was
the Good Night Song.”

Suzanne Coonan Conyers
Suzanne Coonan Conyers
died May 25, 2016 at the
age of 84. Sue became a
Clearwater daughter in
the 1940s and began a
Clearwater family tradition
that continues on to this day.
Clearwater held a special
place in her heart and she
passed on the love of this
magical place to all in her
family, especially daughters
Kathy (Kate) Conyers, Chris
Conyers, Patrice Conyers and
Julie Conyers Hartung; and
granddaughters, Suzanne
Hartung Coffman, Elle
Sue Coonan Conyers
Conyers and Sophia BenHamoo. Kate’s husband and Sue’s son–in–law, Ray Liggett,
currently serves on the Clearwater Foundation Board.
Sue and her husband, Bill, raised a family of strong,
independent and capable women, encouraging them to
create their own Clearwater experiences. It’s difficult to
overstate the influence that Clearwater had on Sue’s long
and happy journey. A life well lived — her legacy lives on.

Love of writing, especially light verse, along with her love of
music and quick wit was the fuel for Rhymes with Reason,
Beets’ writing enterprise. Over many years Beets crafted
hundreds of personalized special occasion songs for family
and friends. The Clearwater Songbook contains some of Beets’
early writing ventures, “Bean Hole Beans,” “The Tennis Song,”
and “I Have a Home.”
The Conyers girls (left to right): Patrice, Kate, Julie , Chris,
and (front) Sue Conyers.
VOYAGEUR 2016
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